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Marketing Automation emerges as a crucial tool for companies 

looking to optimize processes and personalize the customer 

experience. This strategy, using specialized technology, 

automates repetitive tasks, especially benefiting SMEs and 

freelancers by saving time and resources, personalizing 

communications and increasing conversions by up to 80%. 

Common workflows include email marketing, behavioral 

targeting and personalized advertising. In summary, Marketing 

Automation empowers SMEs and freelancers to automate tasks, 

freeing up resources and time for more strategic activities.

Introduction



In business, automation involves the implementation of systems that perform tasks without direct human 

intervention, releasing teams from manual activities and allowing them to concentrate on more strategic and creative 

aspects. This automation stands out for the following reasons:

Discover the pillars of automation

Boosting operational 
efficiency

Simplify and optimize 
Coordinate and optimize 

each interaction

Development of 
meaningful customer 

relationships



Explore the benefits of Marketing Automation

Marketing Automation offers a number of benefits for SMEs and freelancers, including:

Effectiveness in impacts

• Time and Resource 
Optimization

• Focus on Strategic 
Activities and 
Campaign 
Management

Monitoring

• Detailed Tracking of 
Interactions

• Real-time Metrics 
Analysis

Time and Resource 
Optimization

• Precise Control of the 
Sales Process

• Sales Cycle 
Acceleration

First Party Data

• Focus on First Party 
Data

• Construction of 
Detailed Profiles



Step-by-step to implement a Marketing 

Automation strategy

Target setting

1.
Audience

segmentation

2.
Identification of 

available channels

3.

Customer Journey 
Design

4.
Monitoring and 
Optimization of 

Results

6.
Message creation

5.



Key tools and platforms

Free platforms: Payment
platforms:



From inspiration to implementation: Success stories

Amazon implements Marketing Automation through follow-up emails targeted 
to customers who abandon their shopping carts. These emails contain offers 
and discounts designed to motivate customers to complete their purchases, 
highlighting the effectiveness of automation in customer retention and 
conversion.

Millesima through the email channel, implemented personalized 
recommendations and exclusive offers, introducing the innovative concept of 
"Personal Sommelier". This unique approach allows to offer each customer 
products tailored to their preferences, generating a desire to purchase and 
highlighting the effectiveness of Marketing Automation in personalization and 
customer retention.



Conclusions

Marketing Automation requires a few key steps, from goal setting 

to channel selection for efficient strategies. Audience 

segmentation stands out as the key to personalized messages, 

supported by success stories such as Amazon and Millésima, which 

show the generation of significant engagement and conversions.

In terms of tools and platforms, diversity allows for adaptation. The 

implementation of automation tools, in addition to improving 

customer experience, strengthens loyalty and retention, 

becoming a catalyst for business success, driving sales and solid 

business expansion.
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